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There are new channels for customer/member 
engagement

2

First-Party Web Traffic

73% of “high-intent” traffic is going to new services

Search, Maps, Directories, Voice, Chat
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Source: "How Consumers Solve Their Needs in the Moment," Google®/Purchased Digital Diary, May 2016

Presenter
Presentation Notes
For the last 20 years, your website was the centerpiece of your digital experience — but now 73% of high-intent traffic is happening off your website.

Google has identified 4 moments when searching – high intent traffic . Consumers want to know something, go somewhere, want to do something, and/or want to buy something. 
�



Google®. Google® Maps. Amazon® Alexa.
Apple® Maps. Facebook. Bing®. Yahoo®. Yelp®.
It doesn’t matter which map, app, voice assistant,
search engine, GPS system, or social network
consumers use to find and engage with your business. 

What matters is consumers discover accurate,
complete, and compelling information at every turn.

Put your financial institution on the map
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Presenter
Presentation Notes
Search engines, maps, directories, voice, and chat interfaces have created a new channel where customers can engage with your brand. The number of places where customers interact with your brand has exploded, and it continues to climb.  

And now, it’s just as important to manage these services in addition to your own website!



Take control of all of the public facts about your financial institution

4

BRAND CONSISTENCY & CONTROL
Control the facts about

your financial institution —
everywhere you appear
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OPERATIONAL EFFICIENCY
Reduce time, manual effort, 

and data discrepancies across
your teams and internal systems

DISCOVERABILITY
Capture and measure traffic from
the AI-powered services

CUSTOMER EXPERIENCE
Ensure customers/members see the 
right answers about your financial 
institution — and act on their feedback 
to foster loyalty

Presenter
Presentation Notes
Businesses who deploy a Digital Knowledge Management solution see value in a number of distinct ways:

The first is Brand Consistency & Control. Without a DKM solution in place, you have no insight or control over what AI services are saying and showing about your brand. By controlling the facts about your brand everywhere they appear, you’re removing friction from the customer journey and ensuring your brand experience is consistent everywhere.

Next is Discoverability. Businesses with DKM see an increase in views across search, maps, and directories. That happens because those services are more confident in the data that they have about those businesses — so they’re more likely to prioritize them to consumers. And, when more people see your brand when they search, you get more chances to win customers.

Together, these add up to a better Customer Experience across the board. New prospects can find your brand more easily. Current customers see your seasonal offers and your responses to their reviews — and everyone receives accurate, consistent information no matter where they search or what device they ask.

Finally, DKM improves your Operational Efficiency. If you’re struggling to manage the facts about your business today without a DKM solution in place, you know how time-consuming it can be to constantly send changes to Google or update your Facebook page. And, if your data lives in multiple places across your organization, you also need to chase the right answers before you ever go to the consumer services. With DKM, the right personnel can make those updates, and your changes go live automatically with the click of a button.




Investing in the Digital Knowledge Management means 
more people will find you
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Average 49% more views
in 12 months on search, maps,
and directories when using DKM

vs. traditional approach

Source: Yext Business Sample Study, January 2019

Presenter
Presentation Notes
Investing in DKM means more people will see your brand when they search — which gives you more chances to win customers/members.
�On average, companies who invest in DKM get 49% more views after 12 months. In addition, Digital Knowledge Management drives incredible ROI. Companies who deploy a full DKM strategy can see up to a 15x return within 12 months.





Our Goal: Give you total control of your online/offline presence
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Presenter
Presentation Notes
Harland Clarke has partnered with Yext: a cloud-based platform that puts you in control of all the public facts about your financial institution.
�How do we do that?
The Digital Knowledge Manager is a platform that pulls in information from across your company. With our rich set of APIs and robust workflows, you and your team can store, manage, and update the facts about your financial institution at scale and in real time.
The Listings product gives you control over your information on maps, search engines, directories, and voice search, including our direct integration with Amazon Alexa.
Reviews helps you manage your reputation across the internet.
And the Analytics product tells you how your financial institution is performing across hundreds of endpoints.��
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Data 
Brokers Aggregators

The legacy approach to trying to manage brand details

A single source of truth for the public facts about your financial institution

The goal:
the shortest locked down path
between your financial 
institution and digital publishers

Presenter
Presentation Notes
As mentioned, Yext Listings puts you in control of the facts about your business across 100+ digital services globally. The direct integrations put you in definitive control of how the information consumers find out about your financial institution — everywhere they search. 

The minute you go live with Yext Listings, the patented Match & Lock™ technology automatically scans, locates, and claims your existing business listings on services within the Knowledge Network.��.



Maintain accurate and consistent information everywhere 
your customers/members find you
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Presenter
Presentation Notes
Built to support and preserve hard-earned local SEO, Yext scans publishers' databases — rather than scraping their consumer-facing services — to find the listings you want to control. When we identify a match, we immediately lock that listing so no other data source can alter your information. This prevents any fraud attempted by scammers. 

Lastly, you can easily and quickly display holiday hours, emergency closings, etc. and update any change in location and hours….in real time.



Monitor, manage and improve your online reputation
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Monitoring

Don’t leave your star ratings up to a few detractors.  Unlock 
your financial institution’s true rating by generating authentic 
reviews — directly from your customers/members — which 
you can add to your website.

• Review Monitoring - monitor the most prominent reviews 
from one dashboard.

• Review Notification - be in the know at the moment a 
customer/member engages with your financial institution.

• Review Response - respond to Google and Facebook 
reviews easily from one place.

• Review Insights - understand what your 
customers/members are saying, how the locations are 
performing, and much more.

Presenter
Presentation Notes
There’s no shortage of places where consumers can leave feedback, and with multiple locations listed across hundreds of sites, simply staying on top of it all can seem insurmountable. 

Review Monitoring is one place to monitor the most prominent reviews on the web. 

Review Notification lets you know the moment a customer engages with your brand.  

Review Response allows you to respond to Google and Facebook reviews easily from one place.

Review Insights helps you understand what your customers are saying, how the locations are performing, and much more.





Harland Clarke is here to help you maximize 
your results from day one
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Your success is our success.

With our support, you can:
• Save time with hands-on setup,

notification management, best practices,
and more

• Get rapid, dedicated support with
prioritized response

Implementation Ongoing Support

Presenter
Presentation Notes
All Yext clients have access to highly skilled support resources for their digital knowledge management needs. 



How accurate is your listing?
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Find out instantly how your most critical 
location data appears on Google®, Yelp®, 
Facebook®, and more.

HarlandClarke.com/YextScan

Presenter
Presentation Notes
Find out instantly how your most critical location data appears on Google®, Yelp®, Facebook®, and more.



Check how your financial institution appears online
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Challenges identified:

• Are your listings present and consistent across all of 
the main digital publishers – Google, Bing, Yahoo, 
Facebook, etc?

• Is there a need for higher quantity and quality ratings
and reviews?



Six critical questions to ask yourself
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How will you…

1 … put your financial institution on the map and help local consumers find you online?

2 … manage the connection between your online and offline presence to compete against major financial institutions?

3 … handle scammers changing your contact details to maintain your customers’ personal and account information? 

4 … monitor customer experience, which has a large impact on search ranking and competitive success of financial institutions?

5 … survive Google’s new local search world, which is less focused on your website?

6 … address conversational searches (Google® Assistant, Alexa®, Siri®, etc.)in your search strategy? 



Find out more about how Harland Clarke can
help your financial institution efficiently manage

your digital knowledge and attract more customers/members.

Email us at:  HC@harlandclarke.com
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