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Today	We’ll	Discuss	…

● Mobile	banking	trends

● Why	to	invest	in	mobile	banking

● How	to	stay	ahead	of	consumer	mobile	banking	expectations
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U.S.	Consumer	Smartphone	Ownership

Source:	Cornerstone	Advisors	– Reinventing	Checking	Accounts4
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Cost	to	Make	a	Deposit

Teller
$8

ATM
$.80

Mobile
$.08

Teller

ATM

Mobile

Source:	JLL	Research	– Branch	Banks:	Navigating	A	Sea	Of	Industry	Change
Source:	Bancography – 2016/20175

Branch	transactors	are	
12%	more	likely	to	
recommend	their	FI



Mobile	Banking	Application	Use

I	use	a	mobile	banking	
application	3	or	more	

times	per	week
23%

I	use	a	mobile	banking	
application	3	or	more	
times	per	month

15%

I	used	a	mobile	banking	
application	a	few	times	

a	year
7%

I	have	a	mobile	banking	
application	on	my	

phone	but	I	don’t	use	it
3%

I	do	not	use	
a	mobile	
banking	

application	
at	all
52%

Source:	Harland	Clarke	– Mobile	Deposit	Survey6



Understanding	Consumers
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Source:	CGI	– Understanding	Consumers	In	The	Digital	Era7



Understanding	Consumers
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Satisfaction
In	general,	55%	of	consumers	are
dissatisfied	or	ambivalent	with	their
Financial	Institution

Source:	CGI	– Understanding	Consumers	In	The	Digital	Era8



Account	Acquisition

Competitive	Rates/Fees
- 12%

Convenience -16%

Divorce/Marriage - 2%

Existing	Relationship - 25%Moved - 3%

Needed	An	Account -
14%

Recommendation - 16%

Reputation/Trustworth
y - 10%

Advertising- 2%

Why	I	Opened	A	New	Account

Source:	Bancography – Bancology – April	2017	– Volume	629



Mobile	Banking	Users

14.6%

19.7%

41.3%

24.4%

How	Often	Do	You	Use	Your	Primary	Checking	Account's	
Mobile	Banking	Application?

More	than	Once	Per	Day Once	Daily A	Few	Times	Per	Week Once	Per	Week	Or	Less

Source:	S&P	Global	Marketing	Intelligence	– 2017	U.S.	Mobile	Banking	Landscape10



Mobile	Banking	Users

18.9%

52.8%

28.3%

How	Many	Times	In	The	Last	30	Days	Have	You	
Visited	A	Branch	Of	Your	Primary	FI?

None 1-3	Times 4	Or	More	Times

Source:	S&P	Global	Marketing	Intelligence	– 2017	U.S.	Mobile	Banking	Landscape11



Mobile	Banking	Users

67%

33%

Did	You	Meet	With	An	
Employee	During	Your	Branch	

Visit?
More	Than	$10K	In	Savings

Yes No

Source:	S&P	Global	Marketing	Intelligence	– 2017	U.S.	Mobile	Banking	Landscape12
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Mobile	Banking	Users

37.7%

46.2%

52.4%

65.5%

83.3%
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What	Mobile	Banking	Features	Do	You	Use	The	Most?

Source:	S&P	Global	Marketing	Intelligence	– 2017	U.S.	Mobile	Banking	Landscape13



Mobile	Banking	Users

19.2%

25.0%

29.3%

32.8%

36.7%
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What	Mobile	Banking	Features	Are	Missing?

Source:	S&P	Global	Marketing	Intelligence	– 2017	U.S.	Mobile	Banking	Landscape14



Mobile	Banking	Users
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What	Would	Influence	Your	Choice	Of	A	New	FI?

More	Than	$10K	In	Savings Less	Than	$10K	In	Savings

Source:	S&P	Global	Marketing	Intelligence	– 2017	U.S.	Mobile	Banking	Landscape15



Mobile	Banking	Users

Yes
10%

No
90%

Did	You	Switch	Your	Primary	
Checking	Account	In	The	Past	

Year?

Source:	S&P	Global	Marketing	Intelligence	– 2017	U.S.	Mobile	Banking	Landscape16

Yes
40%No

60%

Would	You	Continue	Using	
Your	Mobile	Banking	
Application	If	Your	FI	
Charged	$1/Month?

Yes
22%

No
78%

Would	You	Continue	Using	
Your	Mobile	Banking	
Application	If	Your	FI	
Charged	$3/Month?



Mobile	Banking	Users

Source:	Cornerstone	Advisors	– Reinventing	Checking	Accounts17
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Mobile	Banking	Users

Source:	Cornerstone	Advisors	– Reinventing	Checking	Accounts18
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Attitudes	Toward	An	Amazon	Checking	Account

Close	Out	My	Current	Checking	Account	And	Open	An	Account	With	Amazon

Open	A	Checking	Account	With	Amazon	In	Addition	To	My	Current	Account

Amazon	is	thinking	about	offering	a	
Checking	Account	and	charging	a	monthly	fee	of
$5	to	$10.		This	will	come	with	cell	phone	protection,
ID	theft	protection,	roadside	assistance	and	more.



Mobile	Banking	Users
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Attitudes	Toward	An	Amazon	Checking	Account

Close	Out	My	Current	Checking	Account	And	Open	An	Account	With	Amazon

Open	A	Checking	Account	With	Amazon	In	Addition	To	My	Current	Account

Amazon	is	thinking	about	offering	FREE	Checking

Source:	Cornerstone	Advisors	– Reinventing	Checking	Accounts19



Examples	of	Campaigns	to	Increase	Mobile	Adoption
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Q&A
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Type	your	question	in	the	chat	panel

Presentation	materials	and	video	replay	will
be	provided	within	one	week.

Visit	harlandclarke.com/webcasts	for	this
and	previous	events.harlandclarke.com/LinkedIn

harlandclarke.com/Twitter

www.harlandclarke.com/webcasts

Stephen	Nikitas
Senior	Strategy	Director



Thank	You!


