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Today We’'ll Discuss ...

® Mobile banking trends
e Why to invest in mobile banking

e How to stay ahead of consumer mobile banking expectations
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U.S. Consumer Smartphone Ownership
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Cost to Make a Deposit

Branch transactors are
12% more likely to
recommend their Fl

Mobile
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Source: JLL Research — Branch Banks: Navigating A Sea Of Industry Change Q ’ ®
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Mobile Banking Application Use

| use a mobile banking
application 3 or more
times per week
23%

P

| do not use
a mobile
banking

application

at all
52%

| use a mobile banking
application 3 or more
times per month

15%

| used a mobile banking
application a few times
ayear
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| have a mobile banking
application on my

phone but | don’t use it
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Understanding Consumers
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Source: CGl — Understanding Consumers In The Digital Era
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Give Me "Any Time
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Wealth Building
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Understanding Consumers

The Top 5 Ways My FlI Could Improve My Lifestyle

100% . .
° Satisfaction
In general, 55% of consumers are
81% 84% dissatisfied or ambivalent with their
759% Financial Institution
58%
’ 55%
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Reward Me For My  Give Me "Any Time  See Me As A Person Provde Me With Tell Me What | Am
Business and Any Place" Access Wealth Building Spending Money On
To Balances Advice And How | Can Save
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Account Acquisition

Why | Opened A New Account

y - 10% - 12%

“"\ Convenience -16%

~—_ Divorce/Marriage - 2%

Recommendation - 16%

Needed An Account -
14%

Moved - 3%/ Existing Relationship - 25%
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Mobile Banking Users

How Often Do You Use Your Primary Checking Account's
Mobile Banking Application?

® More than Once Per Day ® Once Daily ® A Few Times Per Week ® Once Per Week Or Less
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Mobile Banking Users

How Many Times In The Last 30 Days Have You
Visited A Branch Of Your Primary FI?

SYRY

m None ®1-3Times ®4Or MoreTimes
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Mobile Banking Users

Did You Meet With An Did You Meet With An
Employee During Your Branch Employee During Your Branch
Visit? Visit?

More Than $10K In Savings Less Than $10K In Savings

HYes ®No mYes ®No
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Mobile Banking Users

What Mobile Banking Features Do You Use The Most?
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Mobile Banking Users

What Mobile Banking Features Are Missing?

creditscore Tracking [ 36.7%
ey PR
Turn Debit/Credit Card On/Off _ 29.3%
View Balance W/O Logging In _ 25.0%
Travel Notification _ 19.2%
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Mobile Banking Users

What Would Influence Your Choice Of A New FI?

45%

Incentive Offer 48%

Lower Fees 50%

58%
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Higher Interest Rate 28%
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Better Mobile App 28%
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Mobile Banking Users

Did You Switch Your Primary Would You Continue Using
Checking Account In The Past Your Mobile Banking
Year? Application If Your Fl

Charged $1/Month?

Would You Continue Using
Your Mobile Banking
Application If Your FI
Charged $3/Month?

ad
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Mobile Banking Users

What Type Of Checking Account Do You Own?
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Mobile Banking Users

Attitudes Toward An Amazon Checking Account

50%
. Amazon is thinking about offering a
45% Checking Account and charging a monthly fee of
40% S5 to $10. This will come with cell phone protection,
ID theft protection, roadside assistance and more.
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B Close Out My Current Checking Account And Open An Account With Amazon
B Open A Checking Account With Amazon In Addition To My Current Account
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Mobile Banking Users
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Attitudes Toward An Amazon Checking Account

Amazon is thinking about offering FREE Checking

3%

8%

Young Millennials Old Millennials Gen X Baby Boomers

B Close Out My Current Checking Account And Open An Account With Amazon

B Open A Checking Account With Amazon In Addition To My Current Account
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Examples of Campaigns to Increase Mobile Adoption
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L Expiration date March 31, 2014

ror_CoOnvenience offer

1:123456769:4567890123456: 0000

Try it, on us.

We always welcome you at the branch but
understand that sometimes you can’t make
the trip. Deposityour checks using Mobile
Check Deposit instead!

If vou opened your account today, please
visit us tomorrow at hancockbank.com and
log in to online banking with the user ID and
password provided in your new account kit.
Then follow these steps to begin making
deposits with your smartphone.

If you already have an account and are
enrolled in online banking, simply follow the
ns on the right to download the

nd experience

instruc

the convenience of banking from the palm of
your hand today.

Far mabile chack deposit anty

It’s a snap!

banking toregister your
and you will recelve two text messages.

Sefectthe secand text message and follaw the Mk
provideito download and Install the applicagion.

Omce It Is installed, openthe App. Then Silow the
octivation Instructions an your phane te access
mabire anking.

CNoase “aeposit cedk™ B SAGPA PROtO of the
ek above, thensubmit. It's donel

Use ysur oniine banking 1D ana passwerd
t» access the mobile banking app.

IF YOU NEED ANY ASSIS TANCE,

WE'RE JUST A PHONECALL AWAY.
+B00-4A5-B812

Avaliable to personal online banking customers. Deposits are not avaliable for Immediate withdrawal. Deposit limits — $2,500
per day and $5,000 during 2 calendar month. Otherlimitations and restrictions apply, please refer to the Moblie Check Depasit

Terms & Condltions for more Information does not chargeyou for Moblie Check Deposit services, piease
cneckwith yourwireless carrler for any data usage charges that may apply. Member FIC
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{{Joe Samplej)
((Addrass 1))
{{Addrass

((City, State Zip])
barcode

Dear {(Jog))

Mow you don't have to go to an AT or branch 1o daposit a check.
Whether you're on your lunch break or on the couch, with FREE
Mobile Ceposit [N .. can Car
whan and whera you want,

It's as easy as taking a picture. You simply

1. Tap Deposit Checks within the
for IPact*, IPhone® and Android™ smanphonss.

2. Snap a photo of your andorsed check, front and back.
3. Select Deposit Check and you're donel

Eam $5. Give Mobile Deposit a try today.

Daposit tha below $6 chack into your Apple account today. It's cur
way of saying Thank You for giving Mobila Deposit a try.

If you'd like to see how Mobile Deposit works, check out our demo

video at i you
hawa any questions or naed assistanca with the sarvica,

Sincarely,

Get an
easy *5

with FREE Mobile Deposit.

Deposit a check in 3
minutes or less!

« It's easy & secura
« Availabls 247

« Saves a frip to Apple FCGU
« No waiting in lines

PLUS when you respand by
{iDay, Month Date, Year)), you'll
sam $5 instantiyl

Positive Identification Required ((1 001 n
{CHECK DATE)

Db

g:::- iJoe Sample]) | $ 5.00
Five no/100 Dotem & EF

\ioid sfter 30 days. . -
e D s
Fae The ease and conwenlence of Mobile Deposit ot | L e -
"mE23ILEE" KL 2ILSETEAN L2ALSETASN"
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Q&A

Type your question in the chat panel

Stephen Nikitas
Senior Strategy Director

Presentation materials and video replay will
www.harlandclarke.com/webcasts be provided within one week.

Visit harlandclarke.com/webcasts for this
m harlandclarke.com/LinkedIn and previous events.

y harlandclarke.com/Twitter
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Thank You!
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