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F I L E N E  R E S E A R C H  I N S T I T U T E





72%	are	also	in	the	market	for	other	
banking	products.



70% of college freshmen believe that 
it is “essential or very important to 

help people in need.”









In	1985,	the	average	age	of	a	credit	union	
member	was	40.



I D E A P A I N T,  V P O F  B U S I N E S S  D E V E L O P M E N T

“Each generation has a common set of human needs – for 
community and communication, in particular – that are 
uniquely shaped by their life experiences but are foreign to 
anyone outside of that age group.” Of course it is tempting 
to have a negative reaction to seeing the new generation 
tethered to their devices, texting incessantly, but if we do 
so we are “overlooking what the technology represents: An 
efficient means to maintain community and 
communication” and not appreciating that it is “totally 
functional for the world they inherited.”

- Jeff Avallon

“What Millennials Want: The Future of Millennials in the 
Credit Union System,” Turner, Filene Research 
Institute, August 2015



W H A T  A R E  T H E  D I F F E R E N C E S  B E T W E E N  G E N  Z  
A N D  G E N  Y ?

S O …





C H A L L E N G I N G  O U R  A S S U M P T I O N S













N A T I O N A L  B A N K I N G  P R E F E R E N C E S  ( 2 0 1 6 )



















S O M E  R E C O M M E N D A T I O N S …



Product	Design



Effort	Matters





Technology	Isn’t	the	Solution



Social	Media	Should	Be	More	Than	a	
Marketing	Technique





Q&A
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A	video	replay	will	be	provided	within	one	week.

Visit	harlandclarke.com/webcasts	for	this
and	previous	events.

harlandclarke.com/LinkedIn

harlandclarke.com/Twitter

www.harlandclarke.com/webcasts
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