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ONBOARDING curbs attrition and increases loyalty |

more likely to identify new bank
or credit union as their primary
financial institution®

drop in attrition rates for banks drop in attrition rates for credit unions

Harland Clarke Onboarding boosts retention, loyalty and profitability

= 95% increase in retention for new account holders* * 21% increase in online banking® s $212 yearly increase per checking account®
* 30% increase in new accounts per household® » 33% increase in bill pay’ s 38% increase in income from new account holders®
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*Many variables impact campaign success. The earning information or percentage increases contained within this document is
provided for demonstrative purposes only. Harland Clarke does not guarantee or warrant earnings or a particular level of success
with a campaign.
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