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Today’s	
  Speakers	
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Stephenie	
  Williams	
  
Senior	
  Market	
  Strategist,	
  Lending	
  Solu0ons,	
  Harland	
  Clarke	
  

●  20+	
  years	
  direct	
  marke0ng	
  experience	
  in	
  retail	
  and	
  financial	
  services	
  

●  CRM	
  and	
  ROI	
  specialist	
  

David	
  A.	
  Buerger	
  	
  
Co-­‐Founder	
  and	
  President,	
  CUneXus	
  Solu0ons,	
  Inc.	
  

●  Award-­‐winning	
  financial	
  services	
  marketer	
  and	
  strategist	
  	
  

●  Co-­‐conceptualized	
  Comprehensive	
  Pre-­‐Screened	
  Lending	
  (CPL)	
  	
  

●  Launched	
  product	
  suite	
  that	
  generated	
  $100+	
  million	
  in	
  consumer	
  
loans	
  in	
  the	
  first	
  nine	
  months	
  



Today’s	
  Agenda	
  

●  The	
  Challenge	
  of	
  Loan	
  Volume	
  Op0miza0on	
  

● How	
  Perpetually	
  Prescreened	
  Loans	
  Drive	
  Healthy	
  Loan	
  Growth	
  

●  Live	
  Demo	
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●  Complete	
  mul0-­‐product,	
  pre-­‐selected	
  loan	
  solu0on	
  

●  Integrated	
  risk-­‐based	
  pricing	
  automa0on,	
  targe0ng,	
  risk	
  
assessment	
  and	
  communica0ons	
  

●  Accessible	
  inside	
  online	
  banking	
  
●  Branded	
  app	
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Fast,	
  market-­‐proven	
  engine	
  to	
  drive	
  loan	
  volume	
  across	
  product	
  categories	
  



Credit	
  Qualified	
  Loan	
  GeneraQon	
  Audiences	
  

The segments 
delivering the 
greatest return are 
limited in size 

3. Non-Shopping Customers 

Loan Engine 

4. Non-Shopping Prospects 

Loan Magnet 

1.Shopping Customers- 

 Shopper Alert  

2. Shopping Prospects-  

Prospector 
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Grow	
  Volume	
  Across	
  Your	
  EnQre	
  PorSolio	
  
With	
  Perpetually	
  Prescreened	
  Loans	
  

6	
  



●  Perpetually	
  prescreened	
  loan	
  offers	
  for:	
  
●  Home	
  equity	
  
●  Auto	
  
●  Credit	
  card	
  	
  
●  Personal	
  loans	
  

●  Unique	
  mul0-­‐product	
  decision	
  engine	
  reaches	
  
preselected	
  account	
  holders	
  at	
  every	
  touchpoint	
  
●  Direct	
  mail	
  
●  Email	
  
●  Online	
  banking	
  (branded	
  app)	
  
●  Mobile	
  
●  Call	
  center	
  
●  Teller	
  line	
  

●  Integrated	
  risk-­‐based	
  pricing	
  automa0on	
  
and	
  risk	
  assessment	
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   3	
  

7	
  

Empower	
  Your	
  Account	
  Holders	
  With	
  Perpetually	
  
Prescreened	
  Loans	
  



Benefits	
  for	
  Account	
  Holders	
  	
  

●  Rewards	
  account	
  holders	
  with	
  the	
  
lending	
  power	
  they	
  deserve	
  

●  Eliminates	
  loan	
  applica0on	
  uncertainty	
  
and	
  anxiety	
  

●  Presents	
  mul0ple	
  loan	
  offers	
  at	
  a	
  0me	
  
that’s	
  right	
  for	
  them	
  

●  Perpetually	
  prescreened	
  loans	
  

●  No	
  more	
  paper	
  loan	
  applica0ons	
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Offer	
  the	
  UlQmate	
  Consumer	
  Lending	
  Experience	
  



Benefits	
  for	
  Financial	
  InsQtuQons	
  

●  Drives	
  revenue	
  from	
  mul0ple	
  product	
  category	
  

●  Turnkey	
  delivery	
  of	
  12	
  months	
  of	
  loan	
  campaigns	
  	
  

●  Reduces	
  loan	
  acquisi0on	
  costs	
  
●  Increases	
  campaign	
  return	
  on	
  marke0ng	
  

investment	
  (ROMI)	
  

●  Provides	
  befer	
  account	
  holder	
  experience	
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Increase	
  Volume,	
  Reduce	
  Costs,	
  Streamline	
  
Processes	
  



How	
  LoanEngine	
  Works	
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Segment	
  	
  
&	
  target	
  
account	
  
holders	
  

Quarterly	
  
credit	
  

prescreen	
  

Check	
  individual	
  
prescreens	
  
against	
  
product	
  

lending	
  criteria	
  

Compile	
  
personalized	
  
mul0-­‐product	
  

offers	
  

Communicate	
  
at	
  all	
  

touchpoints	
  

Convert	
  
preselected	
  
leads	
  to	
  

funded	
  loans	
  

Campaign	
  
analysis	
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Begin	
  With	
  Prescreening	
  Your	
  Account	
  Holders	
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Default	
  Offer	
  Qualified	
  

Qualified	
  Offer	
  2	
  

Default	
  credit	
  offer	
  strategy	
  
qualifies	
  the	
  most	
  account	
  holders	
  
possible	
  for	
  addi0onal	
  loans	
  

Qualified	
  Offer	
  3	
  

Qualified	
  Offer	
  4	
  

Source:	
  Harland	
  Clarke	
  preselected	
  credit	
  marke0ng	
  data	
  

On	
  Average	
  30	
  –	
  35%	
  of	
  account	
  holders	
  will	
  pass	
  criteria	
  for	
  the	
  default	
  offer	
  



Direct	
  Mail	
  and	
  Email	
  MarkeQng	
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Online	
  Banking	
  SSO	
  Interface	
  

13	
  

One-­‐Click	
  Access	
  to	
  Prescreened	
  Loan	
  Offers	
  

Addi0onal	
  credit	
  terms	
  and	
  condi0ons	
  apply	
  including	
  income	
  verifica0on.	
  



Mobile	
  Loan	
  Acceptance	
  is	
  Easy	
  as	
  1-­‐2-­‐3	
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Live	
  DemonstraQon	
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Expansion	
  CapabiliQes	
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From	
  Geo-­‐Targeted	
  Offer	
  to	
  Acquired	
  Loan	
  in	
  Seconds!	
  

The	
  right	
  offer	
  at	
  the	
  right	
  moment	
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From	
  Geo-­‐Targeted	
  Offer	
  to	
  Acquired	
  Loan	
  in	
  Seconds!	
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VIN	
  Scan	
  &	
  Smart	
  Loan	
  CalculaQon	
  



Mobile	
  Loan	
  Documents	
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Mobile	
  Document	
  Signature	
  

20	
  



Mobile	
  Funding	
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Q	
  &	
  A	
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Press	
  *1	
  on	
  your	
  phone	
  or	
  
use	
  the	
  chat	
  window	
  and	
  send	
  your	
  quesQon	
  to	
  “All	
  Panelists”	
  

David	
  A.	
  Buerger	
  	
  
Co-­‐Founder	
  and	
  President,	
  CUneXus	
  Solu0ons,	
  Inc.	
  
	
  
Stephenie	
  Williams	
  
Senior	
  Market	
  Strategist,	
  Lending	
  Solu0ons,	
  Harland	
  Clarke	
  	
  
 

A	
  video	
  replay	
  of	
  this	
  webcast	
  will	
  be	
  
sent	
  to	
  you	
  within	
  the	
  next	
  week	
  

linkedin.com/company/Harland-­‐Clarke	
  

twifer.com/HarlandClarke	
  

youtube.com/user/HarlandClarkeCorp	
  

www.HarlandClarke.com	
  



Thank	
  You!	
  


