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of consumers believe it’s too much of a 
hassle to switch their financial institution1

of account holders attrite within the first 
year of opening an account.2

drop in attrition rates for banks

Ordinary cards Card@Once

• 95% increase in retention for new account holders4

• 30% increase in new accounts per household5

• 21% increase in online banking6 
• 33% increase in bill pay7

• $212 yearly increase per checking account8

• 38% increase in income from new account holders9

drop in attrition rates for credit unions
more likely to identify new bank 
or credit union as their primary 
financial institution3

ONBOARDING curbs attrition and increases loyalty

Learn what Harland Clarke 
can do for you at harlandclarke.com/MarketingServices

 Households that switch are more profitable
 Average household revenue

Harland Clarke Onboarding boosts retention, loyalty and profitability

35% 9.5% 

10
MINUTES

The time it 
takes to set 

up automated 
account switching11

4x

Instant issue cards improve usage $500 

$1,050
12

75%
of cross-sales 
occur within first 
90 days after 
account opening13

More accounts = 
Higher household 
balances

without Direct Deposit or Bill Pay

WITH Direct Deposit or Bill Pay
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Reduction in average time to first card usage
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